TRAC

MEDIA SERVICES

Carriage Summary

The Stars At Nig

ht

1/1/2026 - 8/6/2026

Telecasts |Channels |Markets |States % Coverage
All Channels 532 216 126 40 75.67 %
Main Channels 52 37 33 15 23.34 %
Primary Channels 25 19 19 9 9.14 %
Metered Channels 168 67 43 28 58.53 %
Sub Channels 480 179 117 39 67.90 %
Secondary Channels |507 197 122 40 72.90 %
Distribution of Airings by Day and Daypart
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Demographic Information of Potential Audience
Demo Group Men Women Total 120,000,0 o
People 2+ 244,823,003 =§‘J'
DMA Households 96,888,840 . 1217
Kids 2-5 11,325,361 | 70 —La
Kids 6-11 17,659,303 o
Kids 12-17 18,960,292 G
Adults 18-34 27,623,479 [27,290,502 [54,913,981 -
Adults 35-49 24,483,335 |24,772,985 |49,256,320 WA
Adults 50+ 43,789,455 |48,918,291 |92,707,746

Distribution of Airings by Time Zone

Penetration by Market Rank

Other |Pacific Mountai |Central Eastern
n
1% 12 % 13 % 42 % 32 %

/A
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Rank Percent
Top 25 84 %
26 to 50 68 %
51 to 100 66 %
101+ 50 %
Episodes

Century Percent
Unknown 100 %
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